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BENCHMARKING ANALYSIS RECOMMENDATION
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CONTENT STRATEGY

|dentifying the type of content to
be made to align with a digital or
business goal. A content audit is
done and a CAP analysis docu-
ment is made. A strategy on fill-
ing the GAPS is prepared.

CONTENT PLANNING

List the topics that covers the key-
word research. Identifies the o
of content and the relevant CTAs
in the content. A content calen-
dar is created.

CONTENT CREATION

Decision of contentin multiple for-
mats such as Video, Image, Text
and Audio is made. A strategy for
Reach Engage and Convert is
done when the content is made.

OUR SERVICES
DIGITALMARKETING
CONSULTING

‘ Analysis on existing digital presences

Blogs aer done. Benchmarking is done
ompetitors. A strateqy docu

ment Is prepared or execution

SOCIAL MEDIA
@ ‘ MARKETING

Creating, Optimizing ana engaging the
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CONTENT AMPLIFICATION

This is about taking the content
from mu!UFIe pages and leverag-
Ing multiple channels. The pur-
pose is to distribute the content to
multiple devices of your buyers.
This strategy also involves tweak-
INng content based on analysis of
past content performance

SEARCH ENGINE
OPTIMIZATION

‘ﬁ’ ‘ Ensuring On-page optimization is done

fight. Creating contextual backlinks
from relevant sites with high PR

EMAIL MARKETIN
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emaill subscribers. Analyzing the emaill

dashboard and sugesting changes for



